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FERFORMANCE

SETYANI DWI LESTARI

ABSTRACT

The dissertalion topic is choased for fulfilling the research gaps such as the causal
study of the four varables am environment uncertainly, marke! omentation, and innovation in
refation to the business performance in a holislc coalignment perspective. This causal
research s aimed al oblaining information related lo lhe possibiity that uncertainty
environment, markel onantation, and innovalion in direct effect and indirect effect toward the
business performance.

The dissertation is a Confirmatory Analysis research and survey was applied in this
resaarch which data had been analyzed by path analysis after all variables put imlo @ malrix
comrelalion and 8 malrix covanance. The research was conducted al the Bank Industry tn DKI
Jakarta, 2009. 99 Questonnaires wers relumd complotely and analyzed by Anava and
Structural Equation Models (SEM).

Results show that: (1) environmenl uncerlainty does have a significant direct effect
on tha innovation, (2) marke! orontabion does have a significant direct affect on the
innovation; (3) innovalion does have a significant direct influence on the business
performance; (4) environmen! uncerainly does have a significant indirec! effect on the
businass parformance but through the innovabon; and (5) market orantalion doas have a
significant indirec! effect on the business performance but through the innovalion, Based on
those finding it could be concluded that any changing or varabion which occurred at the
business performance had been effected by envirgament uncartainty, market orientation, and
EITROVEH0N,

Thooretical contribulion of this particular research is extended the previous paradigm
amvironmen(-siralegy-performance especially for DK Bank Indusiry In Indonesia, while the
managenal contribution of this research i thal variation of environment uncerlainly, markel
onentation, and innovabion sirafegy proven can generale the vamalion of busingss
performance.
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